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Mia launches Wavemakers collection in total 
beach vacation vibe at a popular sea facing 
location in Mumbai.

Mia recently unveiled the collection called 
‘Wavemakers’ at Soho House, Juhu with the seashore 
enticing carefree minds in a relaxed ambience. The 
target audience of Wavemakers is the young, modern 
Indian woman who has the beach on her mind. The 
dainty collection soothes women already on a beach 
trip or is planning one, or fondly remembers childhood 
memories on the shoreline.
(RJ Exclusive)

https://retailjewellerindia.com/the-dainty-collection-soothes-women-already-on-a-beach-trip-or-is-planning-one-or-fondly-remembers-childhood-memories-on-the-shoreline/


READ MORE

CKC Jewellers taps into foundation year for a 
nostalgic Akshay Tritiya campaign

CKC Jewellers is tapping into its year of foundation to 
provide several splendid offers under one umbrella of the 
numerical 1869. The brand offered benefits of different 
values on the figure ‘1869’ on silverware, gold and 
diamond jewellery and access to premium membership 
of List of Stars and Star Club for first-time clients. 
(RJ Exclusive)

https://retailjewellerindia.com/the-brand-has-launched-dazzling-watches-in-18k-gold-and-diamond-for-the-niche-clientele-of-luxury-watches/


READ MORE

Raj Jewellery retargets customers with 
jewellery similar to Ranbir-Alia wedding 
trousseau

Raj Jewellery, Ahmedabad chose the nationally loved 
wedding of Bollywood actors Alia Bhatt and Ranbir 
Kapoor to create a simple promotional campaign that has 
received over 9K views at the time of writing this piece. 
The reel on Instagram by the brand shows a parallel look 
book of what Alia wore on her D-Day and encourages 
followers to experience similar jewellery in-store.
(RJ Exclusive)

https://retailjewellerindia.com/the-reel-on-instagram-by-the-brand-shows-a-parallel-look-book-of-what-alia-wore-on-her-d-day-and-encourages-followers-to-experience-similar-jewellery-in-store/


Natural Diamond Council provides scientist’s 
insight into eco-friendly mining

READ MORE

On this Earth Day, the Natural Diamond Council brought 
in a lowdown from a scientist Allison Rippin Armstrong 
from Nova Scotia on how feasible are the efforts of 
some of the biggest diamond mining countries ever 
in the preservation of Mother Earth. She spoke on her 
experience spanning three decades into understanding 
how harmless and beneficial can natural diamond mining 
be for the future generations. 
(RJ Exclusive)

https://retailjewellerindia.com/the-scientist-spoke-about-how-feasible-are-the-efforts-of-some-of-the-biggest-diamond-mining-countries-ever-in-the-preservation-of-mother-earth/


https://bit.ly/3ux8wdz


READ MORE

Hari Krishna Exports organized a run for 
Swachh Bharat under the 6th Edition of the 
Kisna Diamond Marathon

Hari Krishna Exports Pvt. Ltd. has recently arranged the 6th 
edition of the Kisna Diamond Marathon at BKC, Bandra(E). 
The indirect but main purpose of this great occasion was to 
boost awareness about the ‘Swachh Bharat Abhiyan’. In this 
6th edition, the company had registered 3500+ entries for 
the marathon.

MUMBAI

https://retailjewellerindia.com/the-money-raised-from-the-marathon-enrollment-fees-will-be-donated-to-a-charity-working-towards-swachh-bharat-initiative/


READ MORE

De Beers Forevermark upbeat about a 
sparkling Akshaya Tritiya

De Beers Forevermark is upbeat about the upcoming 
festive season. The brand is positive about strong sales 
volumes and owing to the quick economic recovery and the 
ongoing rise in consumer demand. De Beers Forevermark 
is deepening its focus on Tier 2 and Tier 3 locations that are 
showing immense growth potential.

BANGALORE

https://retailjewellerindia.com/the-brand-is-positive-about-strong-sales-volumes-and-owing-to-the-quick-economic-recovery-and-the-ongoing-rise-in-consumer-demand/


Gold remains resilient amid heightened global 
uncertainty: World Gold Council

READ MORE

The World Gold Council’s latest Gold Demand Trends 
Report reveals that the global gold market saw a solid 
start to 2022, with first quarter demand (excluding 
OTC) up 34% year-on-year, thanks to strong ETF flows, 
reflecting gold’s status as a safe haven investment at 
times of geopolitical and economic uncertainty.

https://retailjewellerindia.com/gold-etfs-had-their-strongest-quarterly-inflows-of-269t-since-q3-2020/


READ MORE

GIA India holds graduation ceremony for 
jewellery design students

GIA India held the graduation ceremony for Jewellery Design 
students at its Mumbai campus. The Jewellery Design 
programme is a comprehensive, nine-week certificate course 
that offers students an in-depth understanding of jewellery 
design theory and artistry, teaching them the professional 
skills to illustrate their ideas. Students also learned  advanced 
gemological techniques to illustrate shape, form, and texture 
of metal.

MUMBAI

https://retailjewellerindia.com/the-gia-jewelry-design-programme-is-a-comprehensive-nine-week-certificate-course-that-offers-students-an-in-depth-understanding-of-jewellery-design-theory-and-artistry/


https://bit.ly/3ux8wdz


READ MORE

GIVA launches ad campaign with actress 
Anushka Sharma

Silver jewellery startup GIVA has announced the launch of an 
advertising campaign featuring brand ambassador Anushka 
Sharma. Conceptualised to highlight how the company’s 
jewellery celebrates love in all forms, the ad shows Anushka 
experimenting with silver jewellery to find a perfect match, 
only to finalise upon a pair of earrings after seeking approval 
from her pet dog.

NEW DELHI

https://retailjewellerindia.com/the-advertisement-shows-the-actor-experimenting-with-silver-jewellery-from-its-collections-to-find-a-perfect-match/


De Beers Forevermark launches its first 
exclusive boutique in Lucknow

READ MORE

Lucknow: De Beers Forevermark recently announced 
the opening of its first exclusive boutique in Lucknow, 
in partnership with Fortofino. The 1200 sq.ft store is the 
14th De Beers Forevermark Boutique and also its largest 
boutique in India. It includes a diamond discovery wall 
that allows customers to explore the journey of a De Beers 
Forevermark diamond.

LUCKNOW

https://retailjewellerindia.com/the-1200-square-feet-store-situated-across-two-floors-showcases-a-selection-of-signature-jewellery-collections/


READ MORE

BlueStone announces launch of its new 
Plique-à-jour collection inspired by Birds of 
Paradise

BlueStone announces the launch of its new Spring-Summer 
collection titled ‘Plique-à-jour’, which in French translates 
to, ‘letting in daylight’, articulating the spirit of spring 
and natural beauty, with its unique vitreous enamelling 
technique. The  collection features statement rings, elegant 
earrings, delicate bracelets and trendy watch accessories.

https://retailjewellerindia.com/bluestone-is-set-to-release-its-new-line-of-enamel-jewellery-inspired-by-colourful-spring-tones-and-birds-of-paradise/


India’s first ‘3D LED’ illusion promotes 
Tanishq’s diamond jewellery

READ MORE

The forced-perspective illusion technique made its debut 
on the subcontinent at the Bandstand Promenade, Bandra 
in Mumbai to support Tanishq’s season of bloom special 
collection ‘Live a Dream’. Forced-perspective illusions have 
recently been seen in South Korea, China, Japan, the UK, 
the US, Malaysia and Singapore.

https://retailjewellerindia.com/the-forced-perspective-illusion-technique-showed-tanishqs-season-of-bloom-special-collection-live-a-dream/


https://bit.ly/3vi3V1y


READ MORE

Gems and jewellery industry leaders launch 
new website of Gem & Jewellery National 
Relief Foundation

The new website of Gem & Jewellery National Relief 
Foundation was recently launched by senior representatives 
of the G&J industry Anoop Mehta, President, BDB, and 
Sriram Natarajan, MD, GIA India. The website – which can 
be accessed at gjnrf.org – documents the perspective and 
activity of the past 23 years and will be regularly updated 
to cover all ongoing activities of the Foundation.

MUMBAI

https://retailjewellerindia.com/the-website-presents-the-perspective-of-the-foundation-and-documents-its-activities-of-the-past-23-years/
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