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The Gold bullion database will streamline
accessibility, keeping the yellow metal’s
promise of rising to an asset class

David Tait, Global CEO, World Gold Councill, feels
that the time Is right for unified efforts in creating a
database for gold globally. He speaks to Samit Bhatta,
publisher, Retail Jeweller World, about how this will put

an end to nefarious practices, and build more faith In

gold as an asset.
(RJ Exclusive)
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https://retailjewellerindia.com/the-gold-bullion-database-will-streamline-accessibility-keeping-the-yellow-metals-promise-of-rising-to-an-asset-class/

Bigger Diamonds "‘\'

At Better Prices

Earth Friendly Diamonds

Each Lab Grown Diamond
saves 109 gallons of water
&

FL G L O W 250 tonnes of land
Ry 4 extraction

A M O ND S 100% Certified

. Diamond Jewellery with
FROM TOFOF THE WORLD | 4C’'s - Carat, Colour, Cut & Clarity

Buyback Guarantee

AVR Swarnamahal Jeweller’s Evaglow lab-
grown range garners praise via customer
awareness

Lab grown diamonds are capturing the market sentiment
fast. One retail brand after the other is launching their
atest offerings in laboratory made diamonds. The latest
orand to join the bandwagon is AVR Swarnamahal
Jewellers with their Evaglow Diamonds collection. AVR
Swarnamahal claims that production of each Evaglow
diamond saves 109 gallons of water and 250 tonnes of

land extraction.
(RJ Exclusive)
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https://retailjewellerindia.com/avr-swarnamahal-claims-that-production-of-each-evaglow-diamond-saves-109-gallons-of-water-and-250-tonnes-of-land-extraction/
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\kshaya Tritiya Golden Sale

FLAT

UPTO

Alaving hand hold that seals its belief in you
isithe biggest confgratulations in itself.

Brands play on design, discounts and digital
sale to sustain the Akshay Tritiva market

Akshay Tritiya is going to take place in the first week

of May. Despite impediments such as high gold and
natural diamond rates, the market remains hopeful of
Indians splurging in fine jewellery more for investment
than adornment at the moment. The wedding season Is
around the corner, for which several brands have floated

interesting commercials and offers.
(RJ Exclusive)
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https://retailjewellerindia.com/the-wedding-season-is-around-the-corner-for-which-several-brands-have-floated-interesting-commercials-and-offers/

; frorh the royal
Rajasthani maang tikko

CaratLane’s Borla range reimagines

‘maangtika’, surges in-store try-ons

CaratLane recently launched Borla collection with a

beautiful video walking through the creation of this

radiating jewellery. The
process of hand enamel

nstagram video shows the

INng each jewellery, thus retaining

It’s individuality above and beyond the 3D lure that

accentuates the beauty of the wearer. There are about 25
unigue designs having the signature Borla motif with a

nice enamelling.
(RJ Exclusive)
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In our new collection
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https://retailjewellerindia.com/there-are-about-25-unique-designs-having-the-signature-borla-motif-with-a-nice-enamelling/

"EVERY PIECE OF JEWELRY Tn or
TELLS A STORY"

Laxmi Diamond
Since 1972

COLLECTION

www.laxmidiamond.com | saleselaxmidiamond.com

Tel. No. - 022-6150 3333, 61503320 | Fax - 022-6150 33500

f Laxmi Diamond Pvt. LTD g elaxmidiamond @ alaxmidiamondindic §f§ Loxmi Diamond PVT LTD
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Origin across 15 stores

De Beers launched their trusted diamond program - Code
N piece of their |
comes with a 12-digit code beaqi
engraved on it. The code can also be viewec

of Origin at PNG Jewellers. Eac

nning with t

PNG Jewellers launches De Beers Code of

ne

ewellery

or

the De

Beers Code of Origin card accompanying each piece of

jewellery.
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https://retailjewellerindia.com/each-piece-of-jewellery-comes-with-a-12-digit-code-beginning-with-the-letters-dbm-engraved-on-it/

crorein FY23

Malabar Gold & Diamonds

expansion plan for FY23 wi
RS. 45,000 crore. As per the growth plan, Malabar Go
Diamonds will launch 97 showrooms - 60 across India and 37
overseas. This will take the company’s total showroom count

to 373 by end-March 20235.

Malabar Gold and Diamonds accelerates
expansion, to generate revenue of Rs 45,000

nas unveiled its

th an aim to ac
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https://retailjewellerindia.com/malabar-is-planning-to-open-60-showrooms-in-india-and-37-across-the-world/
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PNG Jewellers comes closer to customers with
new store in Pune

PNG Jewellers recently inaugurated their 11th store in Pune
which takes its global store tally to 34 stores. The new store
will offer a wide range of PNG’s signature gold, silver and
diamond jewellery in a 2000 sq. ft. state-of-the-art facility.
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https://retailjewellerindia.com/the-new-store-will-offer-a-wide-range-of-pngs-signature-gold-silver-and-diamond-jewellery-in-a-2000-sq-ft-state-of-the-art-facility/
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NUANCE JEWEL

NUANCE JEWEL _ INDIA

UNIT NO . B-53/54, 1ST FLOOR, NANDBHUVAN INDUSTRIAL ESTATE, MAHAKALI CAVES CAVES |
ANDHERI - EAST , MUMBAI - 400 093. TEL:- 4912245210100
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US sanctions on Russia’s Alrosa

Diamond industry struggles after being hit by

The rough diamonds from the Alrosa mines of Russia are
cut and polished in Surat and are exported to the world.
Due to the sanctions, there is a shortage of supply of rough

diamonds which will eventually result in rising prices of

rough diamonds. Besides, the prices of polished diamonds

will also go high, which may result in a recession in the
Industry, say experts.

READ MORE
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https://retailjewellerindia.com/due-to-the-sanctions-there-is-a-shortage-of-supply-of-rough-diamonds-which-will-eventually-result-in-rising-prices-of-rough-diamonds/

GJEPC sets up expo centre in Dubali

The India Jewellery Exposition centre was recently

Inaugurated in DL
world to source Ir

bal. [JEX Is a one-stop destinati

dian jewel

enable GJEPC me

throughout the year. T
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mbers to d
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READ MORE

on for the
ne platform will
nd book orders
ne 365-day exhibition will promote
Made in India’ gems and jewellery,
divided into four seasons, each lasting three monthes.
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https://retailjewellerindia.com/ijex-is-a-one-stop-destination-for-the-world-to-source-indian-jewellery-in-dubai/

despite Covid-19

Diamond industry saw historic growth in 2021

Notwithstanding the deadly second wave of Covid-19, 2021
saw the diamond industry reporting, perhaps, its highest

growth in India. Sachin .

this to a much bigger bl

ain, MD of De Beers India attributed
dget for spending on jewellery as

marriages and travel were restricted due to the pandemic.
Jain said that in 2021, markets in USA saw a growth of 32%
while that in India by 22%.

READ MORE &3


https://retailjewellerindia.com/the-code-of-origin-programme-will-help-consumers-trace-the-origin-of-diamonds-in-their-jewellery/

45/47, Abdul Rehman Street,5th Fir., Off No. 506, Above Corporation Bank,
Nr. Mumba Devi Temple, Mumbai-400003.

E-mail : info@jayshankargems.com, Mo.93246 26160



https://bit.ly/3vi3V1y

De Beers aims at 15 per cent growth in diamond
jewellery category in next three-four years

Diamond brand De Beers Forevermark is optimistic about
the demand of its diamond jewellery, especially during the
post-pandemic period, as it registered growth of around
15% in 2021, its strongest year in the last decade. The
diamond jewellery market is close to $5.5 billion in India,
and the brand is seeing a rising demand for high-quality
solitaire diamonds.

READ MORE b



https://retailjewellerindia.com/the-diamond-jewellery-market-is-close-to-5-5-billion-in-india-and-the-brand-is-seeing-a-rising-demand-for-high-quality-solitaire-diamonds/

Kirtilals launches it’s first-ever ‘Exclusive
TechBridal Studio’ for the brides-to-be at
Crosscut Road Showroom, Coimbatore

COIMBATORE

Kirtilals launches its Exclusive Bridal Studio at Crosscut
Road Showroom in Coimbatore. The studio offers
jewellery for every occasion, from engagement to
reception, along with a personalised experience that
allows the bride to make her big day a truly exceptional
moment. This bridal studio incorporates technology
seamlessly to enable a rich shopping experience.
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https://retailjewellerindia.com/the-bridal-studio-displays-a-captivating-and-rare-collection-of-contemporary-and-traditional-bridal-jewellery-in-visibly-brilliant-diamonds/
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Gold prices hit -month high as Ukraine crisis
dampens risk appetite

Gold prices rose to their highest since mid-March, as the
Russia-Ukraine crisis soured risk sentiment and drove
iInvestors to the safety of bullion. Spot gold was up

0.5% at $1,984.51 per ounce, as of 0445 GMT, hitting its
highest since March 14. U.S. gold futures were up 0.7% at
$1,988.10.
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https://retailjewellerindia.com/bullion-is-considered-a-safe-store-of-value-during-times-of-political-and-economic-crisis/
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G&J EXPORTS

Exports Exports

in $ Billion in Rs. Crores

2020-21 25.40 187333.68

$39.15 bn

2021-22 39.15 291771.48

% Growth 54.13% 55.75%

GJEPC $25.4 bn

1dia’s G&J Exports Rebound
54% Y-O-Y To US$ 39.15 bn
in FY 2021-22

2020-21 2021-22

India’s gem & jewellery exports rebound 54%
year-on-year to US$ 39.15 billion in 2021-22

FY 2021-22 has been a bounce back year for the Indian
gem & jewellery export sector. The overall gross exports
of gem & jewellery from April 2021- March 2022 stood
at Rs. 291771.48 crores, showing a growth of 55.75% as
compared to Rs. 187333.68 crores in FY 2020-21.

READ MORE b



https://retailjewellerindia.com/studded-gold-jewellery-exports-grew-by-93-30-to-us-5-35-billion-in-fy-2021-22-as-compared-to-2020-21/
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JATIPUR FORUM 2022

IMPARTING KNOWLEDGE. INITIATING GROWTH. JECC, S'TAPUM JAIPUR

SESSION 1
FUTURE OF KUNDAN JADAU JEWELLERY ANDCOLOUR GEMSTONES
in the Indian Wedding Industry? And How can we sustain
the fast and high growth for this category.

Panelist . Panelist

DEEPAK MEHRA - VARGHESE
Managing & ALUKKAS

Creative Director Managing Director
AKM Mehrasons Jos Alukkas,

Jewellers, New Delhi Thrissur

Panelist Panelist

KAILASH KABRA _4 b VENKATA BHANU
Founder & Managing Director, | 8 A . PRAKASH JASTI

KK Jewels, | & - Proprietor,
Ahmedabad ' : gt Ananth Diamonds,
¥ - = Vijaywada

Panelist ey’ Panelist

NEERAV CHALLA « P AMIT BANDI

Head of Merchandising, CEO,

PMJ Gems & Jewels, | D.P. Jewel line Ltd.,
Hyderabad y Mumbai

SAMIT BHATTA

Publisher,
The Retail Jeweller

28th April | 2.30-3.15pm | JAS Seminarroom | RSVP - Meeta: /9//3 81527




Aisshpra Gems & Jewels launch Katha
Collection- a time-traveled fable entrancing
the nostalgia of the golden era

Aisshpra Gems and Jewels embark on the wedding
season with the Katha Collection - a time-travelled fable
entrancing the nostalgia of the golden era. Crafted with
Intricate excellence, each piece narrates the eternal saga
of Indian Folklore that takes inspiration from the vintage
heritage carvings of Indian temples.
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https://retailjewellerindia.com/every-jewel-from-the-collection-is-a-piece-of-art-and-brings-the-divine-aura-of-indian-gods-and-goddesses-to-life/
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JATIPUR FORUM 2022

IMPARTING KNOWLEDGE. INITIATING GROWTH.

SESSION 2
IMPORTANCE OF KUNDAN JADAU JEWELLERY AND

COLOURED GEMSTONES JEWELLERY in Millennials Life and how
Retailers are attracting more customers for this category

Panelist

GEHNA

KOMAL SONI DATWANI
Chief Creative Officer,

CEO, MANIK CHAND
JEWELLERS, GEHNA JEWELLERS,
ASSAM | Mumbai

Panelist

Panelist

NANDITA

Panelist y
LATIKA KHANNA B’ AGARWAL
: Managing Director,

Founder & Creative Director, _
- Marketing & Sales, MEF .

LATIQUE,
Gurugram SONA CHANDIS, Kanpur &

Panelist

SHRADHA

Panelist
SHWETA PATHAK KESHRI
Director - Operations,

Founder, AAKARSHAN S
; ' Hira Panna

GEMS AND JEWELRY, » |
Bhopal o\ 1P _ Jewellers, Patna

Moderator
AASHRAY
KHURANA
Associate Partner,
Khurana Jewellery
House, Amritsar

28th April | 3.15-4.00pm | JAS Seminarroom | RSVP - Meeta: /97/3 81527
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ORRA announces the launch of its newest
store In India at Preet Vihar, New Delhi

NEW DELHI

ORRA have expanded their retail presence by launching
Its 59th store in Preet Vihar, New Delhi. The store,
aunched as a part of its expansion plan across markets,
nouses the latest diamond jewellery collection from
ORRA with exclusive bridal designs. The all-new
showroom Is designed to keep the customer experience
at the forefront.

READ MORE b


https://retailjewellerindia.com/the-store-launched-as-a-part-of-its-expansion-plan-across-markets-houses-the-latest-diamond-jewellery-collection-from-orra-with-exclusive-bridal-designs/

Week in review:
News, Opinions & Insights

@ TheRetailJeweller
retailJeweller_india

@ retailjwlrindia

@ TheRetaillJeweller
@ The Retail Jeweller India

retailjewellerindia.com

To Collaborate with us contact - Ghirag Waghela
+91 91672 52611 | +91 22 4173 1199 | chirag@retailjewellerindia.com

Published by Retail Jeweller, Mumbai (India)

For any feedback & suggestions or to receive email copy of the newsletter, please subscribe to retailjewellerindia.com
All Rights Reserved. Content and Design by retailjewellerindia.com | Samitbhatta@retailjewellerindia.com



https://retailjewellerindia.com/
https://www.facebook.com/TheRetailJeweller
https://www.instagram.com/theretailjeweller_india/
https://twitter.com/retailjwlrindia
https://in.linkedin.com/company/the-retail-jeweller-india
https://www.youtube.com/user/TheRetailJeweller/featured
https://wa.me/+919167252611
mailto:?subject=
mailto:?subject=

