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The Pink City thrives on the throes of history that was sewn 
into its being by the Mughals and the Rajputs. With traditions 

that still run deep in people, the jewellery sector draws from 
the nectar that the floral essence weaves into Jaipur
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Jaipur
delivers a feast for the
jewellery connoisseur

The land of the Rajputs:
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A 
feeling of warm 
happiness, much like 
the golden glow of 
the desert and the 
yellow ochre of the 

tea in cold evenings, washes through 
anyone who thinks about Jaipur, the 
capital of Rajasthan. Th e centre of the 
state of forts and yellow sandstone 
has its own identity---one inscribed 
in the feminine hue of pink.

Th e Pink City as it is called, 
Jaipur comes with an identity that is 
unmatched and diffi  cult to compete 
with. A centre of tradition and 
heritage, it gives one plenty of reasons 
to fall in love with it. Concrete with 
a rich history in its forts and palaces, 
which have now been turned into 
high-end hotels, the city welcomes 
everyone with the royalty that is at 
the core of its being.

Home to a multitude of fairs and 
festivals, Jaipur is a cornerstone for 
tourists. But, other than the historical 

exuberance that the city celebrates, it 
is also one of the prime destinations 
for jewellery in the country---starting 
from multi-storied shops, to tiny 
stalls in the back-lane markets.

A wonder in architecture
Th e land of the Rajputs has many 
cultural and architectural wonders. It 
is the land of the Amer Fort, the City 
Palace, the Jal Mahal, the Nahargarh 
Fort and the Hawa Mahal. A city 
with that kind of beauty ingrained 
into its fi bre can only be expected 
to be a leader in the jewellery space. 
Rightfully so, as it is also the largest 
gems and jewellery hub in the 
country. Th e artisans of Jaipur are 
a class apart and keep churning out 
piece aft er piece of the most stunning 
pieces that one could set their eyes 
on.

Th ey say, every precious to 
semi-precious stone makes its way 
through the ramparts of the Pink 

Achal Jewels

1. Year of Establishment: Since 1985
2. Product Speciality: Open-Setting 

Polki Jewellery and Diamond 
Jewellery with expertise in  Illusion 
Setting

3. CSR Initiatives: We work towards 
using a set percentage of our profi ts 
for sponsoring the education of 
Children.

4. New Innovation for 2021: Designing 
traditional Lightweight, Trendy and 
Price Point Jewellery

“Prioritize customer 
satisfaction by ensuring 
high end engineering at 
greatest possible value 
while keeping up the 
tradition of creating 

latest trends.”

Rohit Kothari
Director, Achal Jewels

Vikas Mehta
Director, Achal Jewels
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City. The jewellery that out of the 
workshops incorporates the creativity 
of the state. “Jaipur is essentially 
a traditional city. The trends that 
people follow are thus deep-rooted 
in age-old heritage. During winter, 
we work on stone jewellery that is 
light and in pastel shades. In winter, 
people go more into the deeper hues 
that pop out,” says Vikas Mehta, 
director of Achal Jewels.

The designs are one-of-a-kind, and 
mostly sparkle in a brilliance of their 
own, because this is a city that solely 
depends on its jewellery sector for 
bread. “Jaipur runs on the jewellery 
business. People are dependent on 
this sector. You will get the greatest 
number of jewellers in Jaipur,” says 
Sunil Agarwal of Sunil Jewellers.

Jaipur is known for its romantic 
pink-hued architecture and the 
glorious Rajputana history, but more 
than anything, it’s the jewellery that 
has garnered the world’s attention. 
“Although 2020 was a year of work 
from home, intimate weddings, 
and Zoom meetings, the fashion 
industry has found a way. Recently, 
we have been seeing a lot more 
coloured-stones like emeralds, 
corals, turquoises, and opals. These 
add a pop of colour and edge to 
the jewellery. Floral motifs have 
been a timeless part of jewellery 
design, but a lot of designers have 
taken inspiration from nature and 
embraced a colourful palette,” says 
Amit Singh, director, MRK Jewels 
Pvt. Ltd. 

Agarwal & Company

1.	 Product Speciality: Kundan meena 
polki and antique gold jewellery 

2.	 	CSR Initiatives: Continous 
contribution in Akshay Patra 
foundation for Mid day meal 
program. Distributed food during 
lockdown in local areas for 200 
people daily

3.	 	New initiatives 2021- kundan polki 
jewellery with use of carving colour 
stones, unique antique work in gold 
jewellery. And outstanding Light 
weight kundan jewellery.

Vipul Agarwal  
Director, Agarwal & 

Company

“Agarwal & Company’s 
vision is to serve 

its customers with 
impeccable designs and 

great quality products. To 
make masterpieces that 
pass on for generations.”

Narain Lal Agarwal  
Director, Agarwal & 

Company

Incredible JAIPUR 2020 |  Cover Story
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A study in trends
� e multiple colours of gemstones 
are used to create luxury jewellery 
ready to make a statement. Although 
Jaipur is synonymous with heritage 
jewellery, the rapidly changing taste 
and aesthetic of consumers has given 
birth to a new design concept. “� e 
younger consumers of Jaipur are 
more attracted to minimalist and 
lightweight jewellery with traditional 
aesthetics,” he added.

Sunil Agarwal agrees to this. 
“Fusion is the trend now. With jadau, 
millennials like open settings with 
rose-cut and coloured stones. � e 
youth is going for lightweight fusion. 
It has spread all over the country--
-from Mumbai to Kolkata and the 
south. If we look at Gulf countries 
and USA too, our jewellery forms are 
widespread,” he said.

It also boils down to art and 
architecture that pushes many to 
the brink of creativity. “Art and 
architecture have a special place in 
the heart of Jaipur. While heritage 
jewellery will never go out of style, 
the rapidly evolving consumer taste 
and aesthetic embraces the colour 

palettes from nature, and go back to 
basics,” said Abhishek Raniwala of 
Raniwala 1881.

Rajasthani culture is embossed 
and imprinted with enchanting 
handmade jewellery, intricate pottery, 
and leather goods. Now a hotspot 
for kundan jewellery, the history of 
karigari with precious gems can be 
traced back to almost three centuries 
ago. 

A land washed in history
Historically, Sawai Jai Singh 
introduced the art of jewellery 
making with just a handful of 
artisans who migrated from Delhi 
to Rajasthan. Till today, artisans of 
Jaipur have protected the heritage 
of jewellery making with so much 
sophistication and beauty that each 
trinket is a masterpiece.

Very common and a feature 
in every household---meenakari 
and jadau work jewellery � nds 
prominence in a chest full of 
treasures, ready to be passed on from 
generation to generation. “Meenakari 
and jadau has come up from Jaipur. 
Every house has it. Its in our veins 

and blood. � is is tradition. � e work 
we do in meenakari can be found in 
the architectural wonders of India,” 
said Sunil Agarwal.

Vipul Agarwal of Agarwal and Co 
� nds the wedding industry pushing 
up the entire sector in Jaipur. “Polki 
is trending. Brides from all over 
India come to Jaipur to source their 
jewellery, so we are also focusing 
on bridal jewellery, stonework, 
meenakari, and di� erent kinds of 
strings.

Where does the inspiration come 
from? � e city’s architectural marvels 

Geeta Shyam Jewellers

1. Year of Establishment: 1995
2.  Product Speciality: Kundan Meena 

Polki Jadau Jewellery and Kundan 
Billor Antique jewellery

3.  CSR Initiatives: We donate to Cow 
Shed

4.  New Innovation: Focusing in Light 
weight , Quality,Designing And Cost 
Effective Jewellery

“We aim at focussing on 
working in a more organised 
way so that we can continue 

to provide our clients with 
products of the best quality.”

Praveen Agarwal 
Partner, Geeta Shyam 

Jewellers
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and its rich historical topography 
make for most of its motifs. “We 
take inspiration from the Amer 
palace and City palace. We take their 
karigari like paintings and pillars and 
replicate them in our jewellery from 
time to time,” said Mehta.

For Shubham Khandelwal of Geeta 
Shyam Jewellers, the key is heritage. 
“Heritage patterns like elephant and 
peacocks � nd constant re� ection in 
our pieces. We use temple patterns. 
We take inspiration from the window 
patterns of forts and replicate it,” he 
said. 

Vipul Agarwal echoes the 

sentiment. “We use a lot of colours 
and meenakari work. We use pink 
stones as this is the Pink City and it 
must bear a signature in what it does. 
Culturally, we swear by the colours 
green and red. Jaipur has one of the 
biggest emerald-cutting industries. 
We use carved emeralds a lot. � e 
karigari in minars and intricate jaali 
work is our style,” he added. 

From the magni� cent Hawa Mahal 
to the glorious Amer fort, walking on 
the streets of the Pink City is always 
an exhilarating experience. � is city 
has served as an inspiration to many 
talented artists, photographers, and 

jewellery designers. More than that, 
it is home to thousands of skilled 
karigars who have mastered the art of 
kundan, polki, meenakari, silver, and 
thewa jewellery. “It may be the pull 
of the a� ordable silver jewellery that 
brings you to jaipur, but be assured, 
there is something for everyone. 
If Jaipur is more passionate about 
anything other than jewellery, it is 
festivals and weddings. It is an ideal 
destination for bridal shopping, 
with its variety, ranging from 
contemporary to traditional designs. 
� e epitome of beauty and elegance 
--- kundan and meenakari jewellery 

MRK Jewellers

1. Year of Establishment: 2016
2.  Product Speciality: We basically deal 

in open polki jewellery with the use 
of precious stones with excellent 
designing. In diamond we have a 
wide Range of light weight jewellery 
with the use of beads and  precious 
stones and Many Motives.

3.  New Innovation: With a 
overwhelming response of our 
clients our team is trying to create 
more better designs as per clients 
specifi cations, as working with pan 
India network we have a wide range 
of concepts of long earrings 
and sets.

“Your jewellery introduces 
you before you even speak.”

Amit Singh
Director, MRK Jewellers

Incredible JAIPUR 2020 |  Cover Story
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--- re� ects the royal essence of the 
Pink City,” said Singh. Considered as 
one of the oldest forms of jewellery 
in India, these styles date back to 
the Mughal and royal era. Polki pays 
homage to the ancient Rajasthani 
culture. “In Jaipur, every occasion is 
commemorated by creating a piece 
of customized jewellery, combining 
traditional and modern aesthetics. 
From earrings and bracelets to 
necklaces and rings, there is an 
endless range highlighting the 
dazzling stones along with intricate 
meenakari, beautifully set in the 
framework of diamond and gold,” he 
added.

For Raniwala, the fact that Jaipur 
forms a crucial part of the Mughal 
and Rajput kingdoms, and has a 
prominent legacy of rich heritage and 
architecture, plays an important role. 
“� e Mughal and Rajput rulers used 
to invite skilled artists and cra� smen 
from India and abroad to display and 
share their abilities with the people 
of Jaipur. Many of them settled here, 
leading to the development of Jaipur 
as the haven of rich art and culture,” 
he added.

� is city witnesses various fairs 
and festivals at di� erent time of 
the year. Some of the festivals are 
Gangaur and Teej– when it is very 

Sunil Jewellers

1. Year of Establishment: 1996
2.  Product Speciality: Diamond 

studded Colour Stone Jewellery, 
Kundan, Meena, Jadau, Polki and 
Fusion Jewellery

3. New Innovation: Light weighted 
Jadau Jewellery embraced with 
pastel colour Jaipuri Meenakari and 
beads.

“Purity with Surety
The top quality of our products 

with customer centric costs.
We are the jewellery 

destination of preference 
for each occasion, from a 

woman’s normal day put on to 
delicately crafted portions for 

the biggest day of her life.”

Sunil Agarwal
Director, Sunil Jewellers

auspicious to buy jewellery. Most 
bridal buys happen during this time.
An incredible geography, a 
traditional bounty
What makes Jaipur incredible? For 
most jewellers, it is a two-pronged 
beauty that replenishes most of them 
with the elixir of cra� smanship. 

“Jaipur is creative. You � nd design, 
production and availability of stones 
in one place. � en there is the talent 
that brings all these elements together 
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in one beautiful framework. � e 
entire world expects great things 
from Jaipur--- the only place for 
polki or coloured stones, karigari and 
design,” said Mehta.

For Sunil Agarwal, it is all about 
the bridal sector. “Whenever retailers 
think bridal jewellery, they turn to 
Jaipur, as they rightly should,” he said.

“Most exports of gemstones, polki 
and jadau happens from Jaipur, says 
Khandelwal. “No one works the 
colours of meenakari like the Jaipur 
artisans do,” he added. 

Vipul Agarwal says the same 
thing. “The fact that this is where 
the gemstone industry is based 

works in Jaipur’s favour. The 
rates you find here are impossible 
elsewhere,” he said.

“In this coming year, I believe 
the jewellery industry will witness 
a range of new trends and the 
revival of some old favourites. Be 
it an elegant gold choker adorned 
with meenakari and polki karigari, 
or multi-layered necklaces with 
delicate, yet detailed work. I believe 
in the old classic --- pearl will � nd 
their way into jewellery boxes. 
However, the biggest trend will be 
the � uctuation from large diamonds 
to sustainable luxury. In the year 
2021, the consumer will be partial 

towards brands that narrate a story 
and use ethical sources for creating 
luxury jewellery pieces,” said Singh.

For Raniwala, it is the time to 
celebrate our heritage. “As jewellery 
is a major part of our culture, with 
things reviving and people adapting 
to the pandemic, we look for more 
need-based buying, but are really 
con� dent about people going back-
to-basics and celebrating their roots,” 
he said.

What is Jaipur if not a celebration 
of all that is old yet vibrant. A touch 
of the new in an indelible ink of 
tradition is what makes the Pink City 
incredible, and truly so.

Raniwala Jewellers

1. Year of Establishment: 2007
2. Product Speciality: Jadau Jewellery.
3. New innovation for 2021: 

Handcrafted jadau jewels for every 
occassion; redefi ning the jadau 
craft for the millennial generation.

“Go more digital, 
celebrate the art and craft 

of Rajasthan and the 
Raniwala legacy.”

Abhishek & Abhiyant 
Raniwala

Directors,
Raniwala Jewellers

Incredible JAIPUR 2020 |  Cover Story
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ACHAL JEWELS
Aditya Bohra - 9116653222 | o�  ce@achaljewels.com | www.achaljewels.com

RJ
RECOMMENDS
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RJ
RECOMMENDS

GEETA SHYAM JEWELLERS
Shubham Khandelwal: +91 952 111 1362 | Info@geetashyamjewellers.com
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SUNIL JEWELLERS
9610130000 | skagrawaljaipur@gmail.com

info@suniljewellers.com

RJ 
RECOMMENDS

 JEWELLERS
9610130000 | skagrawaljaipur@gmail.com

info@suniljewellers.com

RECOMMENDS
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AGARWAL & COMPANY
+91 - 9587 5555 64 |  info@ancjewels.in

RJ
RECOMMENDS
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MRK JEWELLERS
Ronak Thakar: +91 98280 29207 | mrkjewels@gmail.com

RJ
RECOMMENDS

Head Office: 2532, Oswal Sadan, Ghee Walo Ka Rasta, Johri Bazar, Jaipur
Factory Office:G1/29 EPIP Zone, Sitapura Industrial Area, Jaipur

Branch Office: DELHI | MUMBAI | BANGALORE | HYDERABAD | KANPUR

Elegance
is the only beauty
that never fades.

+91 98280 29207 |      office.mrkjewels@gmail.com
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Head Office: 2532, Oswal Sadan, Ghee Walo Ka Rasta, Johri Bazar, Jaipur
Factory Office:G1/29 EPIP Zone, Sitapura Industrial Area, Jaipur

Branch Office: DELHI | MUMBAI | BANGALORE | HYDERABAD | KANPUR

Elegance
is the only beauty
that never fades.

+91 98280 29207 |      office.mrkjewels@gmail.com



RANIWALA 1881
+ 91 90012 92655 | info@raniwalajewellers.com | www.raniwalajewellers.com

RJ 
RECOMMENDS

Design Code : RJS-7035
18K GOLD WT.: 223.66gms
Stone : Polki, Russian
Emerald and Pearl

Design Code : RJS-6231
18K GOLD WT.: 304.29gms

Stone : Polki, Zambian
Emerald and Pearl South Sea

Design Code : RJS-6114
18K GOLD WT.: 277.36gms

Stone : Polki Blue
Sapphire Tourmaline Pearl

Design Code : RJS-6114
18K GOLD WT.: 277.36gms
Stone : Polki Blue
Sapphire Tourmaline Pearl
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The market situation remains challenging, but retailers are still 
upbeat about upcoming sales, given the last two consecutive quarters 

of decline. The Retail Jeweller Market takes stock of the demand 
trends and great expectations in the season ahead.

W
hile the gems and jewellery 
sector was spared the worst 
of the devastating effects that 
Covid-19 spurred, it was not 
without its own setbacks. 

The two-month lockdown saw all stores down 
shutters, washing out an entire quarter. 

When things started improving in June, the 
market opened. Sales, though, were at an all-
time low, resulting in jewellers adapting quickly 
to changing technological needs. While many 

chose to push business online on their websites, 
conducted sales over video calls, image-sharing 
and communicating via phones and laptops, 
other went the more conventional way of 
travelling to the clients home with the designs. 
Everyone went the extra mile: once designs were 
finalized, they delivered the pieces home. The 
first-ever such initiatives were successful and 
helped sales improve. What helped was that 
the yellow metal still finds itself indispensable 

@retailjwlrindiaTheRetailJeweller TheRetailJeweller linkedin.com/company/the-retail-
jeweller-india/@theretailjeweller_magazine

cover story - continue to page 2

Send us email: subeditor@retailjewellerindia.com | https://retailjewellerindia.com

THE FAVOURITE BUSINESS MAGAZINE OF RETAIL JEWELLERS

SEPTEMBER-OCTOBER 2020

arketM
GEARED UP FOR
UPCOMING 

SEASON

We are very bullish 
for a strong bounce 
back in business for 
this season. If you 
look at this festive 
season, right from 
Navratri- Dussehra 
to now, the footfalls 

are fairly regular and the market 
seems to be in revival mode. We 
are seeing a clear trend of Agri- 
business backed families spending 
more, rural India is showing 
more consumption appetite than 
the metros. Gold is still the most 
favoured purchase for the festive 
season. A lot of people including 
millenials and first time investors 
are favouring gold as an investment 
option. We are also seeing strong 
bookings in lightweight and 
wearable jewellery besides
bullion products. 

Saurabh Gadgil,
Chairman and Managing Director, 

PNG Jewellers

As the cases are 
going down along 
the prices of gold, 
we expect very good 
business for the 
upcoming season. 
My only request 
to the Gems and 

Jewellery industry is that they 
should be safe by maintaining 
social distancing and wearing the 
mask. After Diwali we are hoping 
that business will be very good for 
the wedding season. People are 
celebrating in a small way with 
limited crowds so those savings 
also will come into jewellery 
buying is what I am expecting.

Anantha Padmanabhan,
Chairman, All India Gems and 

Jewellery Domestic Council

A STRONG
RECOVERY 

THE JEWELLERY
SECTOR MOVES TOWARDS

Jewellers have been optimistic about a rebound in the 
economy and think pent-up demand will help boost sales. 

TheRetailJeweller

THE FAVOURITE BUSINESS MAGAZINE OF RETAIL JEWELLERS
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UPCOMING UPCOMING 

are fairly regular and the market 
seems to be in revival mode. We 
are seeing a clear trend of Agri- 
business backed families spending 
more, rural India is showing 
more consumption appetite than 
the metros. Gold is still the most 
favoured purchase for the festive 
season. A lot of people including 
millenials and first time investors 
are favouring gold as an investment 
option. We are also seeing strong 
bookings in lightweight and 
wearable jewellery besides
bullion products. 

Chairman and Managing Director, 

Jewellery industry is that they 
should be safe by maintaining 
social distancing and wearing the 
mask. After Diwali we are hoping 
that business will be very good for 
the wedding season. People are 
celebrating in a small way with 
limited crowds so those savings 
also will come into jewellery 
buying is what I am expecting.

Anantha Padmanabhan,
Chairman, All India Gems and 

Undaunted by the pandemic, jewellers remain upbeat about 
the upcoming festive season. While many have promotional 
ideas that focus on ease of purchase, others are bringing in 

‘phy-gital’ versions of their seasonal events.

A
fter coronavirus washed out the 
first quarter of the year completely, 
the second quarter saw a slow 
comeback. The sector is steadying 
up slowly, and retailers remain 

hopeful of making up for a large part of the 
lost business in the upcoming festive season.  
To better the third quarter sales, retailers are 
gearing up with new promotional ideas to bring 
back the old in a manner that is well suited to 
post-Covid needs. 

Malabar Gold and Diamonds kickstarted 
the season with the Studs and Drops festival, 
offering a wide collection of captivating studs, 

drops and earrings across its showrooms. 
The lack of liquidity in the market has forced 
customers to cut down on expenditure, and 
many want to exchange their old jewellery. To 
enable such people to make a buy, the retailer 
is offering 0% deduction on 22 karat gold 
exchanges, no matter where it comes from. The 
offer is available across all showrooms.

Besides new promotions, retailers are 
not shying away from their annual festive 
promotions that have proved successful.  
PNG Jewellers recently conducted their  
annual ‘Magalsutra Mahotsav’ to kickstart  
their festive season.

@retailjwlrindiaTheRetailJeweller TheRetailJeweller linkedin.com/company/the-retail-
jeweller-india/@theretailjeweller_magazine
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arketM

Continue Amid Muted
Demand Outlook

GEARED UP FOR
IIJS VIRTUAL

2020
GJEPC has 

adapted well to 
the changing 
lifestyle. Today, 
we are going 
to showcase 
our jewellery 

tradition to the whole world 
virtually. I congratulate 
GJEPC in leading the way. 
When you embrace change, 
that’s when you make 
progress. Let’s work together, 
to make the Indian Gem and 
Jewellery sector the number 
one in the world.

 Uddhav Thackeray
Chief Minister,

Maharashtra.

What a delight 
to launch the first 
edition of India 
International 
Jewellery Show 
Virtual 2020. I am 
indeed proud of 

the Gem & Jewellery Export 
Promotion Council (GJEPC), 
who have shown reilience in 
these testing times when the 
world is suffering the advarse 
effects of the pandamic, to 
showcase intrinsically and 
beautifully created pieces of 
art through the medium of 
technology.

 Piyush Goyal
Union Minister, Commerce  

& Industry and Railways

FESTIVE
PROMOTIONS 

Preparations for

The recent announcement of the Central Board of Indirect Taxes 
and Customs, allowing export of jewellery using courier services, 

is all set to give a fi llip to the gems and jewellery sector

I
n a big development, the Central Board of 
Indirect Taxes and Customs (CBIC)issued a 
circular on November 27 2020, clarifying that 
extant regulations do not restrict the export of 
gems and jewellery through the courier mode, 

and that such restrictions apply only to imports.
This declaration is going to provide a huge relief 
to gems and jewellery exporters, who can now 
send their products across the globe, using the 
convenience of courier services.

The industry 
has been raising 
the issue of lack 
of clarity in 
rules regarding 
shipping 
jewellery 
overseas, and 
now it can heave 
a sigh of relief.
Jewellers were 
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BDB CONSIDERS 
ALLOWING SYNTHETIC

DIAMOND TRADING

The decision to 
allow LGD trading 
within BDB will be 
a tough one, but I 
believe it is the right 
choice for the long-
term sustainability of 
the Indian diamond 

manufacturing industry. In addition 
to our stringent detection and 
disclosure protocols, we must have 
retail SOPs in place to ensure that 
customers are fully aware of the 
nature of the diamond they are 
purchasing. I envision the two 
diamond pipelines co-existing and 
thriving alongside each other. I 
believe LGDs are an idea whose 
time has finally come. Things have 
changed over a period of time and 
I think the trade today has the 
awareness and the technology to 
separate both products

Colin Shah,
Chairman, GJEPC

We had been 
receiving many 
requests from 
members, who 
wanted to diversify 
into the LGD 
category. So, we 
requested the 

Natural Diamond Monitoring 
Committee to review the 
situation since it has already 
been almost five years since 
we banned the trading of LGDs 
from BDB; and even at that time 
we had stated that it was not a 
permanent resolution. Today, 
enough awareness has been 
created around the world, and 
across the full pipeline. We now 
have advanced machines readily 
available at reasonable rates

Anoop Mehta
President, Bharat Diamond Bourse

CBIC CIRCULAR ALLOWING 

EXPORT 
THROUGH 
COURIER 

HUGE RELIEF TO 
JEWELLERY INDUSTRY

not clear about the use of courier services for 
exports as Regulation 2(2)(a)(iv) of the Courier 
Imports and Exports (Electronic Declaration 
and Processing) Regulations, 2010, places a 
restriction on imports of precious and semi-
precious stones, gold, or silver, in any form 
whatever, through courier.

GJEPC STEPS IN TO GET CLARIFICATION
Taking up the cause of the industry, the Gems 

and Jewellery 
Export 
Promotion 
Council 
(GJEPC) made 
representations 
to the CBIC, 
seeking 
clarification on 
whether gems 
and jewellery 
are allowed to 
be exported 
through 
courier under 
the Courier 
Imports 

and Exports (Electronic Declaration and 
Processing) Regulations, 2010, as also the 
Courier Imports and Exports (Clearance) 
Regulations, 1998.

The declaration is going to provide 
a huge relief to gems and jewellery 
exporters, who can now send their 
products across the globe, using the 
convenience of courier services.

Imparting Knowledge.

to our stringent detection and 
disclosure protocols, we must have 
retail SOPs in place to ensure that 
customers are fully aware of the 
nature of the diamond they are 
purchasing. I envision the two 
diamond pipelines co-existing and 
thriving alongside each other. I 
believe LGDs are an idea whose 
time has finally come. Things have 
changed over a period of time and 
I think the trade today has the 
awareness and the technology to 
separate both products

Colin Shah,
Chairman, GJEPC
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